The LMI Training Institute 

announces

The LMI Marketing Pilot Project

From Theory to Implementation

What:
Competitive funding [$20,000.00] will be awarded for a labor market information (LMI) marketing pilot project to help build brand awareness and drive targeted business customers to One-Stop services through the use of LMI. A marketing consultant [www.fullcapacitymarketing.com] will be assigned to the pilot site to help develop and implement a variety of marketing tactics including PR and news media strategies, an online LMI business newsletter and a Workforce Summit event.

Who:
The LMI Training Institute is awarding grant monies to the selected Workforce Investment Board(s) [WIB(s)].  The WIB(s) should develop a collaborative partnership with their respective State LMI Office for the pilot and include a letter of intent to participate from the LMI Office.  A marketing consultant [www.fullcapacitymarketing.com] will assist the awardees with development and implementation of the marketing plan.

When:
Applications are being accepted from October 13, 2003 – November 28, 2003.  The winner will be announced the week of December 15, 2003, with the program beginning January 2004 and culminating in August 2004 with a Workforce Summit event.

Where:
Marketing program to be implemented at the site of the selected WIB(s).

Why:
In a recent report by the Center for Workforce Preparation, awareness of the workforce system among businesses was at 28 percent.  Many reasons contribute to the vast disconnect between our customers and the services provided through the WIBs.  One of the primary issues is the way in which the system approaches marketing.  There is a lack of research-based strategies, budget and staff that challenges implementation of marketing tactics.   

One of the primary ways in which WIBs can position the One-Stop system is through LMI.  If packaged appropriately and communicated effectively to specific target segments, LMI can serve as a powerful tool to build value in the One-Stop services.  LMI can be used as an integral part of a marketing and communications strategy to showcase the depth and importance of workforce development in communities across the country.  

The LMI Marketing Pilot Project will provide an opportunity for WIB(s) and their respective State LMI Office to develop a comprehensive marketing plan using LMI to reach targeted business customers and build value in the workforce system.   Extensive training and technical assistance will be provided to the selected WIB(s) and the State LMI Office.

For detailed information or to download a copy of the application, 

go to www.lmi-net.org.

